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Closing the Gender Gap, but Not Eliminating It 

Underneath the broad struggles of Millennials in the labor market are 

shifting dynamics between young men and women’s workforce experiences. 

One of the key factors driving the shift in fortunes has been educational 

attainment: more Millennial women have a college degree than Millennial 

men. This attainment gap has increasingly favored women since the 1990s, 

and has helped narrow the labor force participation gap between Millennial 

men and women.  

Yet, research shows women still tend to take on a more prominent role at 

home, and Millennial women are no exception.1 Family responsibilities still 

hold back young women’s participation in the workforce, with the gap 

between male and female participation widest among older Millennials (top 

chart). Similarly, young women are more likely to work part time, with 21 

percent of women age 25-34 employed part time versus 9 percent of men. 

Despite this, Millennial women’s participation rates more closely resemble 

those of men their age than we have seen in prior generations. However, 

this has less to do with a greater share of women joining the workforce—in 

fact, participation has declined among women ages 16-34—and is instead a 

function of a larger (and ongoing) decline in participation among young 

men (middle chart).   

As a result of outsized gains in educational attainment and more similar 

participation rates, the gap in median weekly earnings for full-time workers 

has narrowed between Millennial men and women (bottom chart). While 

female earnings are still below men’s, this is in part a result of women’s 

higher propensity to work in industries that traditionally offer lower hourly 

wages and fewer weekly hours (even among full-time workers), which in 

turn translates to lower weekly wages.   

Looking at the labor market for older women suggests the road ahead for 

Millennial women may become more challenging as they age. The earnings 

gap has narrowed since the mid-1990s for all women over age 25, but 

remains stubbornly wide. The gap increases with age, as female weekly 

earnings among all full-time workers age 45 and older are roughly  

25 percent below male earnings. Much of this is likely attributable to 

aforementioned family responsibilities holding back female’s labor force 

participation and long-term advancement. Studies have shown that child 

rearing lowers female earnings relative to male pay.2 In addition, research 

suggests that, while educational attainment has increased more markedly 

for women than men, women may not be taking full advantage of their 

education. Among science and engineering graduates, men are twice as 

likely to be employed in high-paying science, technology, engineering and 

math (STEM) jobs than women.3 Thus, while Millennial women’s labor 

market experiences more closely resemble those of men their age than 

previous generations, the earnings gap is still likely to persist. 
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Labor Force Participation Gap
Male Participation Rate Minus Female Rate, 12-Mo. Moving Average 

Ages 20-24: Dec @ 6.2%

Ages 25-29: Dec @ 12.8%

Ages 30-34: Dec @ 16.9%

60%

65%

70%

75%

80%

85%

90%

95%

100%

60%

65%

70%

75%

80%

85%

90%

95%

100%

80 82 84 86 88 90 92 94 96 98 00 02 04 06 08 10 12 14

Labor Force Participation Rates by Age
Percent, Seasonally Adjusted

25-34 (Female): Dec @ 74.2%

25-34 (Male): Dec @ 88.4%
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16-24: Q3 @ 91.2%
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Millennials in the Economy III: Do Girls Rule and Boys Drool? 
Although Millennial women’s labor market experience more closely resembles that of their male counterparts 
relative to previous generations, variations in participation, part-time status and earnings persist.    

1, 2 “On Pay Gap, Millennial Women Near Parity—For Now.” Dec. 2013. Pew Research: Social & Demographic Trends. 
3 Landivar, Liana C. “Disparities in STEM Employment by Sex, Race and Hispanic Origin.” Sept. 2013. U.S. Census Bureau. 

 

mailto:sarah.house@wellsfargo.com
mailto:erik.f.nelson@wellsfargo.com
mailto:alex.v.moehring@wellsfargo.com


 

Wells Fargo Securities, LLC Economics Group 

 

Diane Schumaker-Krieg Global Head of Research, 
Economics & Strategy 

(704) 410-1801 
(212) 214-5070 

diane.schumaker@wellsfargo.com 

John E. Silvia, Ph.D. Chief Economist (704) 410-3275 john.silvia@wellsfargo.com  

Mark Vitner Senior Economist (704) 410-3277 mark.vitner@wellsfargo.com 

Jay H. Bryson, Ph.D. Global Economist (704) 410-3274 jay.bryson@wellsfargo.com 

Sam Bullard Senior Economist (704) 410-3280 sam.bullard@wellsfargo.com 

Nick Bennenbroek Currency Strategist (212) 214-5636 nicholas.bennenbroek@wellsfargo.com 

Eugenio J. Alemán, Ph.D. Senior Economist (704) 410-3273 eugenio.j.aleman@wellsfargo.com 

Anika R. Khan Senior Economist (704) 410-3271 anika.khan@wellsfargo.com 

Azhar Iqbal Econometrician (704) 410-3270 azhar.iqbal@wellsfargo.com 

Tim Quinlan Economist (704) 410-3283 tim.quinlan@wellsfargo.com 

Eric Viloria, CFA Currency Strategist (212) 214-5637 eric.viloria@wellsfargo.com 

Sarah Watt House Economist (704) 410-3282 sarah.house@wellsfargo.com 

Michael A. Brown Economist (704) 410-3278 michael.a.brown@wellsfargo.com 

Michael T. Wolf Economist (704) 410-3286 michael.t.wolf@wellsfargo.com 

Zachary Griffiths Economic Analyst (704) 410-3284 zachary.griffiths@wellsfargo.com 

Mackenzie Miller Economic Analyst (704) 410-3358 mackenzie.miller@wellsfargo.com 

Erik Nelson Economic Analyst (704) 410-3267 erik.f.nelson@wellsfargo.com 

Alex Moehring Economic Analyst (704) 410-3247 alex.v.moehring@wellsfargo.com 

Donna LaFleur Executive Assistant (704) 410-3279 donna.lafleur@wellsfargo.com 

Cyndi Burris Senior Admin. Assistant (704) 410-3272 cyndi.burris@wellsfargo.com 

 

Wells Fargo Securities Economics Group publications are produced by Wells Fargo Securities, LLC, a U.S broker-dealer registered with the U.S. Securities and 
Exchange Commission, the Financial Industry Regulatory Authority, and the Securities Investor Protection Corp. Wells Fargo Securities, LLC, distributes these 
publications directly and through subsidiaries including, but not limited to, Wells Fargo & Company, Wells Fargo Bank N.A., Wells Fargo Advisors, LLC, Wells 
Fargo Securities International Limited, Wells Fargo Securities Asia Limited and Wells Fargo Securities (Japan) Co. Limited. Wells Fargo Securities, LLC. 
("WFS") is registered with the Commodities Futures Trading Commission as a futures commission merchant and is a member in good standing of the National 
Futures Association. Wells Fargo Bank, N.A. ("WFBNA") is registered with the Commodities Futures Trading Commission as a swap dealer and is a member in 
good standing of the National Futures Association. WFS and WFBNA are generally engaged in the trading of futures and derivative products, any of which may 
be discussed within this publication. Wells Fargo Securities, LLC does not compensate its research analysts based on specific investment banking transactions. 
Wells Fargo Securities, LLC’s research analysts receive compensation that is based upon and impacted by the overall profitability and revenue of the firm 
which includes, but is not limited to investment banking revenue. The information and opinions herein are for general information use only. Wells Fargo 
Securities, LLC does not guarantee their accuracy or completeness, nor does Wells Fargo Securities, LLC assume any liability for any loss that may result from 
the reliance by any person upon any such information or opinions. Such information and opinions are subject to change without notice, are for general 
information only and are not intended as an offer or solicitation with respect to the purchase or sales of any security or as personalized investment advice. 
Wells Fargo Securities, LLC is a separate legal entity and distinct from affiliated banks and is a wholly owned subsidiary of Wells Fargo & Company © 2015 
Wells Fargo Securities, LLC. 

Important Information for Non-U.S. Recipients 

For recipients in the EEA, this report is distributed by Wells Fargo Securities International Limited ("WFSIL"). WFSIL is a U.K. incorporated investment firm 
authorized and regulated by the Financial Conduct Authority. The content of this report has been approved by WFSIL a regulated person under the Act. For 
purposes of the U.K. Financial Conduct Authority’s rules, this report constitutes impartial investment research. WFSIL does not deal with retail clients as 
defined in the Markets in Financial Instruments Directive 2007. The FCA rules made under the Financial Services and Markets Act 2000 for the protection of 
retail clients will therefore not apply, nor will the Financial Services Compensation Scheme be available. This report is not intended for, and should not be 
relied upon by, retail clients. This document and any other materials accompanying this document (collectively, the "Materials") are provided for general 
informational purposes only. 

 
SECURITIES: NOT FDIC-INSURED/NOT BANK-GUARANTEED/MAY LOSE VALUE 


